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Abstract  

With the alarming rate of unemployment in the country, with creativity and 
innovation, one needs to pursue an education which can equip one with 
necessary skills to be useful to oneself and the society at large.  Hence the 
call for business education.  Creativity and innovation in business education 
will acquaint the individual with the necessary skills, which, apart from 
seeking employment will lead one to create jobs.  This paper discussed 
conceptual definitions of creativity, innovation,  the aim of creativity and 
innovation in business education, constraints towards job creation and 
many others. It concludes that business education as a capacity builder 
enables graduates establish and manage their business, create jobs for 
themselves, become self-dependent and self employed without having to rely 
on any government or the other for a living and participate in public works 
and community development. It recommends that with creativity and 
innovation, business education should be well funded in terms of recurrent 
and capital expenditure so as to attract people and equip them with the 
entrepreneurship skills which will make them job creators. 
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 There are various kinds of jobs which people do to earn a living.  Nowadays 
in Nigeria, there are youths who are ready to work, want to work and eager to work 
but do not get jobs. 
 
 Some youths are unemployed these days not only because the employment is 
not available but also because some lack necessary skills. Unemployment is now on 
its peak. Based on this, Nnamdi (2005) stated that in the past, unemployment was 
largely restricted to the urban areas of the country and recent statistics have proved 
that the rural areas are badly affected these days.  Youth unemployment has 
systematically occasioned immense unsuitable economic and disruptive socio-
political crises. The crises become more critical following the down turn in the 
economy in the 1970s and the astronomical development in the turnout of thousands 
of gradates annually without corresponding jobs.  The inability of youths to get 
employment are also due to the fact that the government remains the largest employer 
of labour and the fault of in the educational system.  Instead of the education system 
to acquaint individuals with the skills that can make them to be self employed, it lays 
much emphasis on general education which fits successful students for white-callar 
jobs that are no more available. 
 
 To curb this high rate of unemployment, especially among youths, there is 
need for more emphasis on functional education which will equip them with 
appropriate skills, knowledge, abilities and competency to enable them to be self 
employed and self-reliant instead of job seekers.  Creativity, innovation and business 
education is the answer to unemployment if well addressed. 
 
Conceptual Definitions of Creativity, Innovation and Business Education 
Creativity 
 Mihaly (1997) defined creativity as the ability to make or otherwise bring into 
existence something whether a new solution to a problem, a new method or device, or 
a new artistic object form. Wyikoff (1991) defines creativity as ‘‘new and useful.”  
Creativity is the art of seeing things that every one around us sees, while making 
connections that no one else has made.  Creativity is moving from known to 
unknown.  Creativity is marked by the ability to create, bring into existence, to invent 
into a new form, to produce through magnitude skill, to bring into existence 
something new.  It is not ability to create out of nothing but the ability to generate 
new ideas by combining, changing or reapplying existing ideas.  Some creative ideas 
are astonishing and brilliant, while others are first simple, good, of practical idea that 
no one seems to have taught of yet (Haris, 1998).  No entrepreneur or enterprise can 
continue to hold a place of leadership unless it recognizes that morden-business 
operates in a world galloping change which creates new problems which they have 
mobilize the entrepreneur’s resources before changes make their impact. 
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Innovation 
 Druker (1985). argued that innovation is the tool of entrepreneurship.  In 
addition both innovation and entrepreneurship demand creativity.  Innovation is 
defined as adding something new to existing product or process.  The key words  are 
‘‘adding” and ‘‘existing,” the product and process have already been created from 
scratch and have worked reasonably well.  When it is changed so that it works better 
or fulfils different needs, then there is innovation on what already exists. 

Innovation is the successful exploitation of new ideas. All innovations begin 
with creative ideas. 

Creativity is the starting point of innovation. So creativity is however 
recessing but not sufficient condition for innovation.  Innovation is the 
implementation of creative inspiration. 
 
Business Education  

Business Education has been defined from numerous stand points.  However, 
Nwachokor (2002) defined business education as a formidable force in equipping 
youths with the appropriate skills, knowledge, abilities and competencies to enable 
the individual to be: Self employed and self-reliant leading to sustainable economic 
growth and poverty eradication in the society. Njoku and Mraosu (2002) see business 
education as a type of education which deals with the acquisition of practical skills, 
knowledge, and values to enable an individual function effectively in the society. 
Anao (1986) sees business education as an education process or context whose 
primary aim is the preparation of people for roles in business enterprises such as 
employer, entrepreneurs or as self-employed.  Business education from whatever 
perspective, is an education which provides with the knowledge, and skills capable of 
improving the lives of its beneficiaries to positively touch on the lives of others. 

 
Aims of Creativity and Innovation 

Creativity and innovation in business education have aims that should guide 
their evaluation.  Thus they aid development of human relations skills gained through 
marketing office management process. 
1. It accords students training which reflects changes in business brought about by 

technological advance. 
2. It provides career information that assists students relate their interests, needs and 

abilities to occupational opportunities in business discipline. 
3. It inculcates adult students with career guidance which increases their awareness 

of varied job opportunities and challenging requirements for career entry and 
advancement. 

4. It educates individuals for and about business. 
5. It meets the need of youth and adult normal persons as well as those handicapped, 

disadvantaged and gifted persons. 
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6. It acquaints individuals with business knowledge and skills needed to function 
effectively in fields other than business. 

7. It equips individuals to fulfill effectively three roles thus:- 
a. To produce and distribute goods and services as workers. 
b. To make judicious socio-economic decision as citizens. 
c. To use the results of production as consumers. 

 
From these, we can realize that Creativity and Innovation in business 

education instills in its recipients entrepreneurship skills needed not to roam the towns 
looking for jobs, but to be job creators and self employed and self reliant. 
 
Characteristics of Creative People 

Many people tend to down play the need for creativity in small enterprise 
because they believe only geniuses are creative.  Actually, creativity is normally 
distributed among the general population, although most people of course, are not 
geniuses. Presented below are some of the characteristics of creative people. 
1. Bright but not necessarily brilliant. Creativity is not directly related to extra 

ordinarily high intelligence. 
2. Good at generating a high degree of different ideas in a short period of time. 
3. Have a positive image of themselves.  They like who they are and they are self-

confident. 
4. Sensitive to the mould around them and the feeling of others. 
5. Motivated by challenging problems (results oriented). 
6. Able to withhold decisions on a problem until sufficient facts have been 

collected. 
7. Value their independence and do not have strong needs for group approval. 
8. Lead a rich, almost bizarre, fantasy life. 
9. Flexible as opposed to rigid or dogmatic. 
10. More concerned with the meaning and implications of a problem than with small 

details. 
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Fig 1: The Creative Thinking Process 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
          The innovation process: In business education most innovations result from a 
conscious, purposeful level for new opportunities. The process begins with the 
analysis of the sources of new opportunities. Druker (2007) has noted that because 
innovation is both conceptual and perceptual, would be innovators must go out and 
look, ask, and listen. Successful innovation is both right and left sides of their brains. 
They look at figures. They look at people. They analytically work out what the 
innovation has to be in order to satisfy the opportunity. They go out and look at 
potential users of the product to study their expectations, their values, and their needs. 
Most successful innovations are simple and focused. They are directed towards a 
specific, clear and carefully designed application. In the process they create new 
customs and markets. Above all, innovation often involves more work than genius. 
More over, innovations rarely work in more than one area.  
 
Types of Innovations   
  There are four types of innovations. These extend from the total new to 
modification of existing products or services.  In order of originality these four types 
are:- 
1. Invention: - The creation of a new product, service or process. 
2. Extension- The expansion of a product service or process that is already in 

existence.  
3. Duplication- the replication of already existing product, services, or process. 

Incubation  
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Creative 
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4. Synthesis concepts into new formulation. This involves taking a number of ideals 
or items already invented and finding ways that together they form a new 
application. 

 
Sources of Innovation  
 Innovation is a tool by which entrepreneurs typically exploit change rather 
than create change, these are rare.  It is common to find innovators that take 
advantage of change.  The internal and external areas that serve as sources of 
innovation are presented below.  
1. Unexpected Occurrences- These are success or failures that, because they were  

unanticipated or unplanned often end up proving to be a major surprise to the 
firm. 

2. Process Needs- These exist whenever there is a demand for the entrepreneur to 
innovate and assurer a particular need.  The creation of health and time saving 
devices are examples. 

3. Industry and Market Change- There are continual shift in the market place 
caused by such developments as consumer attitudes, advancements in technology, 
industry growth. 

 
Principles of Innovation 
 A potential entrepreneur needs to realize that there are principles of innovation.  
These principles can be learned and, when combined with opportunity, can enable the 
individual to innovate. The major principles of innovation are: 
1. Be active-oriented- Innovators must always be active and searching for new 

ideals, opportunities or resources of innovation. 
2. Make the product, process, or service simple and understandable.  People must 

readily understand how the innovation works.  
3. Make the product, process or service customer-based- innovation must always 

keep the customer in mind.  The more an innovator has the endures in mind, the 
greater the choice that the concept will be accepted and used. 

4. Start small- Innovators should not attempt a project or development on a 
grandiose scale.  They should begin small and then build and develop, allowing 
for planned growth and prosper expansion in the right manner and at the right 
time. 

5. Aim high- Innovators should aim high for success by seeking good product in 
the market place. 

6. Try test-revise- Innovators should always follow the rules of try, test and revise.  
This helps work out any flaws in the product, process or service.   

7. Learn from failures- Innovation does not guarantee success.  More importantly 
failures often give rice to innovations. 
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8. Reward heroic activity- This principle applies more to those involved in seeking 
and motivating others to innovate.  Innovative activity should be rewarded and 
given proper amount of respect. 

9. Work, work , work- This is a simple but accurate exhortation with which to 
conclude the principle of innovation.  It takes work, not genius or mystery, to 
innovate successfully.    

 
Conclusion  
  Business education graduates who are rooted in creativity and innovation can 
establish and manage their business, create jobs for themselves, become self-reliant 
and independent without depending on any government or another person for a living 
and participate in public works, community and national development.  
 
Recommendations  
           Students who are well groomed in creativity and innovation should be 
well funded in terms of recurrent capital expenditure so as to attract people and equip 
them with entrepreneurial skills which can make them job creators. Innovative and 
creative students should be provided with facilities for practical experience and 
financial aids on graduation to enable them open and manage their own business 
instead of looking for white coller jobs which is not available.  
      Students in business education should be exposed to SIWES programme as 
this would expose them to creative and innovative experiences.    
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