EFFECT OF CASHLESS ECONOMY ON THE
PERFORMANCE OF SMALL AND MEDIUM SCALE
ENTERPRISES IN SOUTH-EAST, OF NIGERIA

NJIDEKA PHINA ONYEKWELU
Department of Business Administration and Management,
Chukwuemeka Odumegwu Ojukwu University, Igbariam Campus,
Anambra State.

Abstract

This work evaluated the effect of cashless policy on the performance of small
and medium scale enterprises in South-East, Nigeria. Relevant conceptual,
theoretical and empirical literatures were reviewed. The study was anchored
on diffusion of innovation theory. This study adopted survey design. Internet
banking, automated teller machine, mobile banking and point of sales (POS)
were employed as the independent variables while performance of small and
medium scale enterprises was employed as the dependent variable. Six small
and medium scale enterprises from each of the five states in South-East was
use as the case study. The total population is 2093 while statistical formula
devised by Borg and Gall (1973) was employed to determine the sample size of
404. The data generated were analyzed using descriptive statistics, correlation
analysis and multiple regression analysis. The cashless policy channels used in
this study such as internet banking, automated teller machine, mobile banking
and point of sales (POS) were found to have significant effect on the
performance of small and medium scale enterprises in South-East. The study
concludes that cashless economy has significant effect on the performance of
small and medium scale enterprises in South-East. The study recommends
amongst others that Banks should embark on intensive awareness campaign
and sensitization of the citizenry on the benefits of cashless policy on effective
business performance especially the small and medium scale enterprises in
Nigeria.

Keyword: Internet Banking, Automated Teller Machine, MebBanking and Point of
Sales and Performance of SMEs

The rate of rapid development at global level haenbso dynamic that it
touches all aspects of human venture (Latifat alithgsan 2015). Policymakers and
development practitioners acknowledge the leadimge rof information and
communication technologies (ICTs) for developmdmaitta and Mia, 2009). Today,
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the world is becoming a global village, given thewing complexity of business
portfolios and expansion of business groups, aedittisrease in decentralization in
response to these changes (Tasmin. Abubakar&Jd@xlR).2 Thus, cashless policy
services have been gaining ground around the glidtie.offers banking industry a new
leading edge of opportunities and challenges ingtbbal banking market. Hence, the
success of cashless economy services depends catehat which the new technology
is adopted by the small and medium scale entempriSensequently, the factors that
affect the small and medium scale enterprises edgttainly be of concern to both
bankers and policy makers (Shaukat and Zafarulkii0). The rapid changes in
business operations in contemporary times in then fof technological improvement
require banks in Nigeria to serve the small andiomedscale enterprises. Cashless
policy products are increasingly gaining groundnagny small and medium scale
enterprises receive them as panacea to problemsoofservice delivery that has been
bedevilling many banks for a long time (Dogaraw@)%). However, experts posit that
the rate at which Nigerians accept the productaribelow expectation. This according
to some research findings is due to lack of awa®m@dout the products, inadequate
legal framework and low technology. Therefore, thiady evaluated the effect of
cashless policy on the performance of small andiumedcale enterprises in South-
East, Nigeria.

Statement of the Problem

All banks compete with each other to attract tleeistomers in different ways
through providing convenient, accessible and aetdptservices or/and products to
their customers. One of the most important of thesesices is cashless economy
(electronic services) that have contributed sigaifily to increase the distance between
costumers and the bank and small and medium sotdepeisegKannabira& Narayan,
2005).Today’'s banking situation demands continuonsvation in order to meet the
yearnings and aspirations of the ever-demandintpmess. Hence, banks need to roll
out new products and services quickly and effebtjiveising latest cutting edge
technology (Augusto, 2002). Cashless policy endidak to improve their service
delivery, decongest queues in the banking hallblenaustomers withdraw cash 24/7,
aid international payment and remittance, traclsgeal banking transaction, request
for online statement, or even transfer deposit thi@ party account. Those services
will undoubtedly impact significantly on the ovdrperformance of small and medium
scale enterprises. The small and medium scalepeistes on the other hand, stand to
enjoy the benefit of quick service delivery, rediliceequency of going to banks
physically and reduced cash handling, which wiiegiise to higher volume of turnover
(Fagbuyi, 2003). However, these developments inNdgerian banking industry seem
not to have achieved their aims. Despite the effbtbanks to ensure that customers
reap the benefits of e-banking, the bank is meh wibmplaints from customers as
regards, online theft and fraud, non-availabilifffioancial services, payment of hidden
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cost of electronic banking like Short Message ®ewi(SMS), for sending alert,
mandatory acquisition of ATM cards, non-acceptabilof Nigerian cards for
international transaction, malfunctioning Automat&dller Machines (ATMs) and
network downtime. Other problems observed thatassmciated with Nigerian's cash-
based economy, which include: delays in financehdactions which can be caused by
queue in the bank or ATM to collect cash, lack efwork which affect mobile banking
and Web, banking Spread of bacteria through hapdiinysical cash, high rate of
crime, terrorism and corruption. “People are alsvdgiced with the challenges of
violent crimes (insecurity) such as, bank and ATdberies” (Okafor, 2012). Based on
the foregoing, the study examined the effect ohless policy on the performance of
small and medium scale enterprises in South-Eagrhdi.

Objectives of the Study

The main purpose of this study is to examine tHecefof cashless policy on the
performance of small and medium scale enterpris&outh-East, Nigeria. The specific
objectives includes to:

1. Examine the influence of internet banking on thefgrenance of small and

medium scale enterprises in South-East

2. Determine the effect of automated teller machineshe performance of small
and medium scale enterprises in South-East.

3. Evaluate the influence of mobile banking on thefqgremnance of small and

medium scale enterprises in South-East,

Research Questions

In lines with the objectives of the study, the daling research questions formulated to
guide this study.

1. How does internet banking influence of the perfaro@of small and medium
scale enterprises in South-East?

2. To what extent does an automated teller machingcseaffect the performance
of small and medium scale enterprises in SouthZEast

3. To what degree does mobile banking services infleethe performance of
small and medium scale enterprige$South-East

Resear ch Hypotheses

The following hypotheses stated in null form guidied study.

Ho:: Internet banking services have no positive sigaift effect the performance of
small and medium scale enterprises in South-East?

Ho,: Automated teller machine services have no pasisignificant influence on the
performance of small and medium scale enterpiis8suth-East?

Hos: Mobile banking services have no positive sigaifit effect the performance of
small and medium scale enterprises in South-East?
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Significance of the Study

This study is significant as its findings will belevant to the following interest groups:
commercial bank management, policy makers, smallraedium scale enterprises and
researchers/scholars

Scope of the Study

The study evaluated the effect of cashless ecormmthe performance of small and
medium scale enterprises in South-East. Using esslgolicy delivery channels ATM,
mobile banking and internet/online banking on teefgrmance of small and medium
scale enterprises. These cashless policy chaneeledsas the independent variables
while performance of small and medium scale eniseprserved as the dependent
variable. Geographical location of the study is tBekast of Nigeria. Six o small and
medium scale enterprises in each state were selfrom the five state of South—East,
Nigeria. The units of study in this research wookgist of employees of these selected
of small and medium scale enterprises at the tifreawying out this research and are
willing to participate in the study.

Review of Related Literature
Cashless Paolicy

Conceptually, cashless policy entails a drasticicgdn in the handling of cash
for transaction purposes, but relies more on thelisg of an electronic signal to banks
for the payment and receipt of money on one’s leimathe process of exchange
(Yusuf, Adedina and Egbekule 2015). The cashlegsypobncept aims at reducing (not
eliminating) the amount of physical cash circulgtin the economy, and encouraging
more electronic based transactions (payment of gjosdrvices, transfers. Cashless
policy equally aims at preventing Bank run” (Slon#0906). The Cashless idea reduces
ones power to keep ones purchasing power in papegncy. “Cashless policy aims to
curb some of the negative consequences associdtethes high usage of physical cash
in the economy, including: high cost of cash: hrggk of using cash, high subsidy,
informal economy and inefficiency and corruptiorlCBN, Website, 2011)March
(2013) opines that a cashless policy is an envigoririm which money is spent without
being physically carried from one person to anoti@u (2011) notes that “cashless
society is one in which physical cash as a traimachedium is reduced to the barest
minimum. Substituted in the place of cash wouldaheelectronic payment system in
one form or another”.

Nweke (2012) opines that “cashless policy esséntimeans that countries
particularly developing ones would transit from asle-based economic model to a
cashless economic model. A cashless policy onttier hand is an economy where the
physical cash circulating in the economy is min@cizvhile other forms of payment,
especially electronic based payments are utilibedither words cash-less policy is a
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combination of the cash-based payment system aatr@hic payment systems with the
latter exceeding the former in terms of utilizatiorfCashless policy does not mean a
total elimination of cash as money will continueb® a means of exchange for goods
and services in the foreseeable future.lt is anfird environment that minimizes the
use of physical cash by providing alternative cledeirior making payments” (Ajayi
2014). “Contrary to what is suggestive of the tecashless policy does not refer to an
outright absence of cash transactions in the ecansetting but one which the amount
of cash-based transactions are kept to the bargsmom (Ajayi 2014). It is an
economic system in which transactions are not dumeelominantly in exchange for
actual cash. It is not also an economic system evbgeods and services are exchanged
for goods and services (the barter system)” (ARGA4). It is an economic setting in
which goods and services are bought and paid fough electronic media. Woodford
(2003) defines cashless economy as “one in whigretrare assumed to be no
transactions frictions that can be reduced thrahghuse of money balances, and that
accordingly provide a reason for holding such badaneven when they earn rate of
return”. Ajayi (2014) expressed the difficulty fiightly defining the electronic money,
but agrees that “it blends technological and ecdooaomaracteristics”. Cashless
banking is that banking system which aims at radydbut not eliminating, the volume
of physical cash in circulation. In other wordsjsta combination of e-banking and
cash-based system” (Odior and Banuso, 2012).

Small Scale Enterprises

There is no “universal definition of small scaletexprises as the changes in
price level and advancement in technology affast@actual definition. The functional
and easy to measure factors that can be used amtidefcriteria for small scale
enterprises are turnover, gross output, and emmayi(Safiriyu and Njogo, 2012).
The National Council on Industry (1991) defined €noi enterprises as an industry
whose total project cost excluding cost of landibaluding working capital is not more
than five hundred thousand naira (N500,000) whiteals scale enterprises are those
industries whose total project cost excluding afdand and including working capital
does not exceed five million naira” (N5,000,000atinal Council on Industry (1996)
“after a review defined micro enterprises as arusty whose total cost including
working capital but excluding cost of land is notom@ than one million naira
(N1,000,000) with a labor size of not more than teorkers, while small scale
enterprise is an industry whose total cost, inclgdivorking capital but excluding cost
of land is over one million naira (N1,000,000) bot more than forty million naira with
a labor size of between eleven and thirty-five veosk. “As at 2001, this value was
reviewed to one million five hundred thousand n4ia,500,000) with a labor size of
ten workers for micro enterprises and between oilemfive hundred thousand naira
(N1,500,000) and fifty million naira (N50,000,00@)ith a workforce of eleven to
hundred workers for small scale enterprises” (Udkahu, 2003). Nigerian definition is
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“based on capital, there is need to review it frime to time due to consistent
devaluation of the national currency and high tiflarate in the economy”.

Ojo, (2004) contends that the “definition of smatlale enterprises varies
according to context, author and countries”. “Snsalile enterprises are certainly not
transnational companies, multinational corporatjmrhlicly owned enterprises or large
facilities of any kind. A more conventional defioit is that proposed by the Enterprise
promotion decree of 1989 as amended in 1994. Osbtim(2012) defines “small scale
business as any enterprise set up to make the osatleemployed and self-reliant.
These include; food vendors, low scale farmerdiefisien, organized mechanics,
supermarkets, allied artisans”. In this definitib@mphasis is not laid on the amount of
capital or number of employees but on creating eympént for the owner. “Small scale
businesses are generally referred to as the engigeowth in many economies and a
major factor in promoting private sector developtnéficro and small scale enterprises
not only contribute significantly to improved lignstandards, they also bring about
substantial local capital formation and achieve hhigvels of productivity and
capability” (Adebiyi 2013).

Online Banking: Online banking or internet banking can be definedaa internet
portal, through which customers can use differantik of banking services ranging
from bill payment to making investments. With theception of cash withdrawals,
Online banking gives small and medium scale ent&praccess to almost any type of
banking transactions at the click of a mouse. Téw af the Online Banking as a new
alternative channel for the distribution of bankisgyvices has become a competitive
necessity instead of just a way to achieve comypetddvantage with the advent of
deregulations, globalization, technology and coitipat (Abubakar&Tasmin, 2012).
Online banking refers to systems that enable samallmedium scale enterprises to get
access to their accounts and general informatiobamk products and services through
the use of a bank’s website, without the intenamntr inconvenience of sending letters,
faxes, original signatures and telephone confiromati (Simon & Thomas, 2016).
Siyanbola (2013) puts it that online banking invaswonducting banking transactions
on the internet (www) using electronic tools sushtlee computer without visiting the
banking hall.Online banking is one of the cheapaslivery service for banking
products (Pikkarainen et al 2004

Automated Teller Machines: In today's business environment, globalization and
international experience has become critically ingtt, hence, Ayo, Adewoye and Oni
(2011) posited that “banking industries can no &nget away with operating loosely
connected groups of businesses that happen toch&etbaround the world, but must
tactically synchronize their operations”. RamasO@0maintains that only the banks,
businesses, industries, and any segment of the aaityrthat clearly understands the
new rules of doing business in a global business@uy will succeed. In view of this,
global competition in the banking sector has collepeianagement and executives to
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recognize that they must think differently aboutnkiag and management of
operations.Automated Teller Machine (ATM) is a maehwhere cash withdrawal can
be made over the machine without going in to thekimey hall. It also sells recharge
cards and transfers funds; it can be accessed @¢/fiodays with account balance
enquiry (Fenuga, 2010). Automated Teller MachineTNB is a computerized
telecommunications device that provides the custsré a financial institution with
access to financial transactions in a public spetigout the need for a human clerk or
bank teller (Abubakar&Tasmin, 2012). Ali and Emeniik016) perceive Automated
Teller Machine (ATM) as a computerized telecommatans device that provides the
clients of a financial institution with access toancial transactions in a public space
without the need for a cashier, human clerk or kati&r. Today, ATMs are placed not
only near or inside the premises of banks, but mdocations such as shopping malls,
airports, grocery stores, petrol/gas stations, atgants, Cinemas, club, Hotels,
Churches, Mosques, bus stations, train statiorengrplace large numbers of people
may gather (Hazlire al, 2011; Abdullah and Tasmin, 2011).

Mobile banking (MB): Olayemi (2002) defines mobile-phone banking as raice
provided by a financial institution, which allowts customers, small and medium scale
enterprises, and other business venture to petfamsaction over the mobile-phone. It
enables the customers to check their account bedangive instruction for bill
payments, transfer money between the accountsisdame banks and make payment
on goods purchased or services rendered. Persuotale-phone banking provides
quality, efficient banking services through a conaltion of self-services voice system
and call-center representatives (Martila and Ma2i005). They further listed some of
the benefits of personal mobile-phone banking talsand medium scale enterprises,
and other business venture. Mobile banking (alssmknas M-banking) is a term used
for performing balance checks, account transactipagments, credit applications and
other banking transactions through a mobile desiah as a mobile phone or Personal
Digital Assistant (PDA). The earliest mobile barkiservices were offered over SMS, a
service known as SMS banking. Mobile banking isdusanany parts of the world with
little or no infrastructure, especially remote amdlal areas (Worku, Tilahun&Tafa,
2016).

Theoretical Framework

The study was anchored on Diffusion of Innovatidredry (IDT). The process
of adopting new innovations has been studied far @0 years and one of the most
adaptation models is described by Rogers in hig bdiéfusion of innovation” (2003).
He offered the following description of an innowati An innovation is an idea, practice
or project that is perceived as new by an individweother unit of adaptation (Roger,
2003). An innovation may have been invented longtago, but if individual perceive it
as new, then it may still be an innovation for théthe newness characteristics of an
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adoption are more related to the three steps (letyd, persuasion and decision) of the
innovation-decision process. In addition, rogenncéd there is a lack of diffusion
research on technological clusters. For Roger (RO@3technology cluster consists of
one or more distinguishable elements of technotbgy are perceived as being closely
interrelated. In general (IDT) explains individuadstention to adopt a technology as a
modality to perform a traditional activity.The acal factors that determine the adoption
of an innovation at the general level are the foihg: relative advantage, compatibility,
complexity, trialability and observability (Moga,020). Many banks have found it
advantageous to adopt ICT in their operation ireotd improve their efficiency. This
is achieved through development of websites andilm@pplications that suit the
customer needs. Customers are therefore able és@tioeir accounts anywhere as long
as they are connected to the internet. This thsorgncerned with the manner in which
a new technological idea, artifact or techniqueaarew use of an old one, migrates
from creation to use. According to IDT, technol@iénnovation is communicated
through particular channels, over time, among teentrers of a social system.

The stages through which a technological innovapasses are: knowledge
(exposure to its existence, and understandingsdiiitctions); persuasion (the forming
of a favourable attitude to it); decision (commitrhéo its12 adoption); implementation
(putting it to use); and confirmation (reinforcerhéased on positive outcomes from it)
(Arnaboldi&Claeys, 2008). In the same way interip@bking has been enhanced due to
cyber threats and fraud. Early users generallynawee highly educated, have higher
social status, are more open to both mass mediairedoersonal channels of
communication, and have more contact with changmtag Mass media channels are
relatively more important at the knowledge staghemgas interpersonal channels are
relatively more important at the persuasion stageyvation decisions may be optional
(where the person or organization has a real oppitytto adopt or reject the idea),
collective (where a decision is reached by conseaswng the members of a system),
or authority-based (where a decision is imposedabgther person or organization
which possesses requisite power, status or tedhaiqaertise). Barnes and Corbitt
(2013) advice that managers need to understandcdpabilities of any particular
technology and the benefits that ensue from itsimismnsidering what technology to
use with their operations, as well as understarsbcated costs and limitations of
operating that technology. He advises the genssalkes to consider as the volume and
variety of output that the technology can achigkie, fit with existing technology used
with the organization and the level of maturity toe technology. The IDT theory
explains the necessity of adopting technology in aaganization to replace the
traditional system of management and administraasnwell as model of service
provision if it is service orientated. A theory i®rmative in nature as it aims to
establish structures. Electronic banking heavilieseon the ICT since it is carried out
on the internet. Customers are able to accessabeaunts remotely without having to
physically visit the bank.

Academic Discourse: An International Journal Volume 11 No. 1, November, 2019: | SSN 2277-0364 8



Effect of Cashless Economy on the Performance of Small and Medium Scale Enterprisesin
South-East, of Nigeria - Njideka Phina Onyekwelu

Empirical Review

Kirigano, Muturi and Atandi (2016) analyze the etfef mobile phone transfer
applications on performance trends of micro andllsemierprises. The sampling frame
constituted all micro and small enterprises foundhe hair-dressing, carpentry and
cloth making industries in Kitale town. Descriptigad statistical analysis was carried
out from which the researcher was able to comphe Rearson product moment
correlation (r) to establish relationship. The gtoelvealed that there is indeed an effect
of the mobile phone transfer services innovationseaterprise performance of the
enterprises surveyed, did indicate that when intiona are used they help bring more
customers leading to more business income, inmmvatsave time and money and
contribute to their profits and that the more tireyested in them the more the profits.

Okeke (2017) investigated the effect of cashlesisypon development of small
and medium scale enterprises in Anambra state.ndatied teller machine (ATM) point
of sales (POS, mobile banking (MB) and internetkivag were regressed on small and
medium scale enterprises. The population of thdystsas 1300 staff of 15 selected
small and medium scale enterprises in Anambra.slatigmental sampling technique
was used to get the desired target sample siz&®fThe tools used in analyzing the
data collected were simple percentages, descrigtatstics and correlation analysis.
The study also employed multiple regression amal{/éiRA) method to determine the
effect of cashless policy on small and medium seaterprises. The result of the study
indicate that Automated teller machine has a dicamit effect on the development of
small and medium scale enterprises in Anambra Btaitet of sale has no influence on
the development of Small and medium scale ent&pris Anambra state. Internet
banking has a significant effect on the developnsemall and medium scale enterprises
in Anambra state, and Mobile banking has significgffect on the development small
and medium scale enterprises in Anambra state. §thdy recommended that:
government should provide uninterrupted power suppld adequate communication
link while shortfall should be covered by SMEs tgh back-up arrangements to power
standby generators in case of power shortage; coormh&MEs should ensure ease of
usage, and customer interactive features in ATMBES$ mobile and on-line shopping
systems. Government and the CBN should create aesgeon the benefits derivable
from cashless policy for the improvement of bussnesll as economic development

Chuwa (2015) investigated the factors influencihg tdoption of internet
banking by small and medium enterprises (SMES) yarhagana District, Mwanza-
Tanzania. Explanations of the methodology usedmdacting 425 interviews to obtain
primary information for this study is given. Resulbf the 425 interviews and the
analysis of these results; with graphs and figtmetetermine the extent that the factors
studied influenced customer adoption of internebkivay, was also analyzed. The
research objectives were tested by using desagigtiatistics tools such as bar graphs
and statistical tables so as to measure the retdtip between consumers’ demographic
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characteristics and the adoption of internet banpkBar graphs and statistical tables
were used to describe differences between usersnaneusers in terms of their

perceptions of internet banking. The key findingsealed that demographic factors
including age, income, education level and occopatiave a relationship with the
adoption of internet banking. Psychological factoreluding perceived relative

advantage, perceived compatibility, perceived cexipf, perceived risk, and perceived
cost were found to influence the adoption of ing¢rivanking. Social influences

including opinions of friends, parents and colleegywere not found to be significant
factors to influence the adoption of internet bagkin the Tanzanian context.

Kombe and Wafula (2015) determined the effects miérnet-banking on
financial performance of financial institutions iKenya. The study adopted a
descriptive survey design. The target populatiommised of 31 employees of KCB,
Treasury Square in Mombasa Kenya. Data collectias wone through the use of
guestionnaires and analyzed using multiple regrasanalysis. From the study, it was
revealed that the impact of ICT adoption on thdgrerance of banking sector mainly
refers to time reductions and quality improvememéher than cost reductions as
reported by many authors.

Ali and Emenike (2016) examined the impact of awtted teller machine on
banking services delivery in Nigeria using desorgptand regression analyses on the
value of ATM transactions and customer depositesefor the sample period ranging
from January 2009 to December 2013. The resultdestriptive statistics show that
private sector saving deposits and private seatonachd deposit series are normally
distributed but the private sector time deposits thie value of ATM transaction are not
normally distributed. The results of the ADF urabt tests show that the levels of the
variables contain unit roots whereas their firftedences do not contain unit roots. The
regression results indicate that ATM transactioasitpvely and significantly impacts
private sector demand deposits in Nigeria but matape sector savings deposits and
private sector time deposits.

Okereke(2016) examined the impact of automateertettachine ( ATM )
transaction value, point of sales terminal, interbanking and mobile banking
transaction value on economic growth of Nigeria.e Thuantitative design using
ordinary least- square (OLS) method of multipleresgion analysis was employed.
However, secondary data for this study was obtaiinech CBN annual report and
federal office of statistics. The ordinary leasuag method was used to test the
significance of the data. Vector Error Correctientt(VERC) model was applied to test
the hypotheses arising from the research objects® some tests, using Augmented
Dickey Fuller (ADF) unit root and Johansen’s Ccenration tests, were executed to
establish the validity of the model assumptionse Tésult of findings shows that only
point of sales terminal was significant to econorgrowth while automated teller
machine, mobile banking and internet banking wesggnificant to economic growth
within the period under study. Therefore, the indgigant contributions of these
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instruments were as a result of users’ ignorancekamk’s inability to distribute the
product effectively in the country. Meanwhile, gowment and bankers should put
more effort in infrastructure development and aggire public awareness campaigns.

Adeoti (2013) analyzed the challenges to the efficuse of point of sale (POS)
terminals in Nigeria. Cross sectional data werdectéd from 650 randomly sampled
respondents from 20 local government areas of L&jate, Nigeria. Data collected
were analyzed using Friedman and Kendall rankinlgotest. Findings from the study
showed that that the most challenging factors &oédfiicient use of POS is network
failure, frequent power outage; limited number®&fS per merchant store where they
are available, security of communication over tieéwork and unavailability of the
POS at all merchant stores. Efforts at improving #ecurity of transactions is
recommended in order to drastically reduce excash @low, especially in developing
economies.

Ugwueze and Nwezeaku (2016) studied the relatipnbeitween electronic
banking and the performance of Nigerian commerbiahks. The study became
necessary due to the increased adoption of thér@eéc banking which has redefined
the banking service both in Nigeria and internatllyn Electronic banking was proxied
by value of Point-of-Sale transactions while conuiarbanking performance was
proxied by customers’ deposits. Engle-Granger egirdtion model was used to analyze
data for the sample period January 2009 to Dece2®E3. The results show that POS
is not cointegrated with both the savings and taeeosits but are cointegrated with
demand deposits. It is recommended that the monetathorities and commercial
banks should embark on an all-inclusive enlightemnsampaign for the banking public
on the benefits, convenience and importance of tadppe-banking channels in
completing their transactions.

Ebeiyamba (2014) examined the effect of cashledkypo@n small scale
businesses in Nigeria. He reviewed existing liteabn the concept of cashless society
and its effect on Small scale businesses. Theystamcluded that if necessary
measures were not put in place and the necessstghsiders to the policy carried
along with considerations on how the policy migfieet them, cashless policy would
adversely affect small scale businesses and cogiideer their failure.

Njenga and Shale (2017) examined the role of eleitrpoint of sale on supply
chain performance in the retail sector in Kenya ragnselected supermarket chains in
Nairobi County. The study sought to establish h@asious aspects of the Electronic
point of sales affect the performance of the supgigin. This research adopted a
purposive sampling technique in selecting the samphe study specifically involved
employees from procurement, marketing, stores, rinddion Communication and
Technology, Finance and Accounts departments. ipiser statistics such as mean,
frequency distribution and percentages were usedutomarise and present data.
Pearson’s correlations coefficients was run to emanthe relationship among the
independent and the dependent study variablesviérat set out in the objectives of the
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study. The review discoveries demonstrated thajress in Supply Chain Performance
at retail division can be explained by four factorparticular rapid scan systems, cloud
based communication systems, mobile point of sateEEFTPOS. Effects of rapid scan
systems, cloud based communication systems, mpbitg of sale and EFTPOS were
found to be statistically significant with a pogdieffect on supply chain performance.

Omotayo and Dahunsi (2015) investigated the facédfscting adoption of
POS by organizations in Lagos and Ibadan metrgpNiigeria using the Technology
Acceptance Model2 as the theoretical framework. Stely adopted survey design by
sampling 200 organizations that have adopted POISagos and Ibadan metropolis
using questionnaire as the research instrumenesrédults reveal that subjective norms
and perceived ease of use have significant rekttiprwith adoption of POS machine
by the organizations. However, the characteristitdhe organizations, image and
perceived usefulness do not have significant kahip with adoption of POS. The
study provides a guide to banks on the factors tle®d to put into consideration when
deploying POS machine. The study has some limitatimne of which is that the
population was limited to only two states therefdhe findings may not be generalised
to the entire country.

Faniran and Odumeru (2015) investigated the detemnts of mobile banking
adoption in Nigeria using a modified version of fiealogy Acceptance Model (TAM).
This incorporates Perceived Risk, Facilitating dtods and Demographic
Characteristics (Age, Gender, Educational Qualifice and Income) to Perceived
Usefulness and Perceived Ease-of-Use as determinéntlobile Banking Adoption.
We also propose that this relationship is medidgdttitude towards mobile banking
adoption. A total of 250 bank customers from theydsa area were selected and a
structured questionnaire was designed and copisibdited to them. Data was
analyzed using multiple regression and computechgusbPSS 20.0 computer
application. Results show that Perceived Usefulnessceived Ease-of-Use, perceived
Risk, Facilitating Conditions, Age, Educational Qfigations and Income significantly
determine Mobile Banking Adoption. However, theatelnship between gender and
Mobile Banking Adoption is not significant.

M ethodol ogy
The study adopted a descriptive survey approacts. gthdy is carried out in

South-East, Nigeria.South —East comprise of fiagestnamely” Anambra, Imo, Enugu,
Abia and Ebonyi states. Six selected SMEs in eddhe state in South —East were
studied. The researcher made use of primary soofagsta. Data can be obtained from
primary sources include historical documents, ditgrtexts, experiments, surveys,
observations, interviews, focus groups and panklespondents specifically set up.
The population of study is made up of all the emppés and the owners of the (30)
selected small and medium scale enterprises irhSeast. The total population is 2093.
The statistical formula devised by Borg and Gall{3) was employed to determine the
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sample size of 404.The study used structured aquestire. The questionnaires
contained both open-ended and closed-ended ques@gen-ended questions were be
to get the views and opinions of respondents on bashless economy affect the
performance of small and medium scale enterprigdsle closed-ended questions were
used to get the exact information. Matrix questitm utilize the Likert rating scale
were used. This instrument was pre-tested on al gimmalp that is similar to one under
study to check its validity and reliability. Thesemrcher used test-retest method in order
to test reliability of the research instrumentseTdollected data was analyzed using
descriptive statistics such as mean and standawhtd® was used to present
guantitative data in form of tables. Data from digesaire was coded and entered into
the computer using Statistical Package for Socwerige (SPSS Version 21) for
analysis. It gave means, standard deviations anglatons of each independent and
dependent variable. Cashless economy and perfoemahemall and medium scale
enterprises was regressed against the four indepemndriables using the regression
model. The study also employed Multiple Regressioralysis (MRA) method to
evaluate the effect of cashless economy on themeafice of small and medium scale
enterprises. The regression model is represented as

Y = o+ B1Xy + BoXo+ PaX3z + BaXy PrXnt €

Data Presentation and Analysis

The researcher administered a total of four hundeedl four copies of the
guestionnaires to the respondents, out of whicketlmundred and eighty was properly
filled and found relevant to the study. Howevert, ofuthe four hundred and four copies
of the distributed questionnaire, twenty copies guigsing in the process and eight
copies were not properly filled, three hundred aigihty copies were found relevant for
the study,. Therefore, the presentation and iné¢apion was based on the three hundred
and eighty relevant copies.

Descriptive Statistics
The individual characteristics of the variables evexamined as shown below.

Table 1 Summary of the Descriptive Statistics

IN Minim [Maxim [Mean|Std. Skewness [Kurtosis
um um Deviation

Statis|StatistiStatistiqStatis{Statistic  [StatistiStd. [Statis{Std.
ic C ic C Errorfic Erro

r
IB 380 |13 25 18.07[2.516 202 |[.148 |-.306 |.295|
™ 380 |13 25 18.39(2.972 425 |[.148 |-.491 |.295]
MB 380 |13 25 18.98/3.085 342 |[.148 |-.678 |.295]
CE 380 |13 25 20.13(3.184 131 [.148 |-1.204.295|
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(listwise)

il I I N I
Source: SPSS 21.0
The full result of the descriptive statistics isaahed as an appendix to this work. Table
4.1 above shows that the mean series for the Vesiabye 18.07, 18.39, 18.98, 17.71
and 20.13 respectively for cashless Economy, ietdoanking, ATM, mobile banking,
and performance of small and medium scale entexprishe standard deviation value
for internet banking, ATM, and mobile banking, shrethd medium scale enterprises
performance are 2.516, 2.972, 3.085and 3.184 rttgplgc There are also wide margins
between their respective maximum and minimum valAesther important statistics is
skewness which measures the symmetry of the disitnitb of series around its mean,
the result of the descriptive statistics shows #ilathe variables are positively skewed.
The positive values for the skewness reveal theiddta are skewed right. This means
that the right tail is long relative to the lefiltd he Kurtosis statistic is calculated at -
0.306, -0.491, -0.678 -and 1.208 respectively fiernet banking, ATM, and mobile
banking, performance of small and medium scalerpnses.

Correlation Analysis

Here, Pearson correlation was employed to measwestrength and relationship
between independent variables. The Pearson cooreledefficient is a measure of the
strength of a linear association between two véfaland is denoted by r. Table 3
below shows the summary of correlation coefficient.

Table?2 Correlation Matrix

IPsmEs|iB ATM  [MB POS
Pearson 1 375 |230 4017 [439
Correlation
CE  Sig. (2-tailed) 000 |ooo |ooo |ooo
N 380 [380 [380 |380  [380
Pearson 37 [ 292" 076 |291"
ls Cprrelatiqn
Sig. (2-tailed) [.000 000 |214 ]000
N 380 [380 [380 [380  [380
Pearson 230 292" b 208" |455"
Correlation
AT Sig. (2-tailed) | 000|000 000|000
N 380 [380 [380 [380  [380
Pearson 401 [o76  [298" [1 146
v Correlation
Sig. (2-tailed) 000 [214 |.000 017
N 380 [380 [380 [380  |380

Source: SPSS Version 21.0
The table above shows the extent of associatiomdsst the dependent and independent
variables used in the study. The correlation betwseshless economy and performance
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of small and medium scale enterprise shows theevafu0.375, which indicates that
cashless economy has a positive moderate effedch@merformance of small and
medium scale enterprises. ATM recorded a correlatioefficient of 0.230 with the

performance of small and medium scale enterpriseiehvshows that ATM has a
positive moderate effect on the performance of barad medium scale enterprises in
the selected SMEs South —East

Furthermore, the correlation between role mobilekb® recorded a correlation
coefficient of 0.401. This indicates that mobilenkiag has a positive strong effect on
performance small and medium scale enterprises.

Regression Result

Multiple regression result was employed to testetfiect of independent or explanatory
variables on the dependent variables. The resulhefmultiple regression analysis is
presented in the tables below.

Table 3 Summary of the Regression Result

IModel |R R SquarelAdjusted  HStd. Error dDurbin-
Square the Estimate |Watson
1 515 .665 .554 2.749 1.708

a. Predictors: (Constant), MB, 1B, ATM
b. Dependent Variable: PSMEs

Table 3 shows that Rwhich measures the strength of the effect of iedent
variable on the dependent variable have the vdl0e665. This implies that 66% of the
variation in performance of small and medium scatgerprises is explained by
variations in cashless economy, internet bankinglATobile banking. This was
supported by adjusted’®f 0.554.In order to check for autocorrelationtlie model,
Durbin-Watson statistics was employed. Durbin-Watstatistics of 1.708 in table 4.4
shows that the variables in the model are not autelated and that the model is
reliable for predications.

Table4 ANOVA Result

IModel Sum of Squarddf Mean Square [F Sig.
Regression [723.274 4 180.818 23.920 [00C
1 Residual 2003.189 265 7.559
Total 2726.463 269

a. Dependent Variable: PSMSs
b. Predictors: (Constant), MB, 1B, ATM

The f-statistics value of 23.920 in table 4 witktétistics probability of 0.000 shows
that the independent variables has significantcefte the dependent variable. This
shows that cashless economy, internet banking Amihile banking,can collectively

explain the variations in the performance of snaaitl medium scale enterprises in
South-East.
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Table 5 Coefficients of the M ode

IModel Unstandardized Standardized |t Sig.
Coefficients Coefficients
IB Std. Error  [Beta
(Constant)]7.105 1.718 4.135 |.000
1 B .344 .071 272 4.848  |.000
ATM .656 .097 .006 3.089 |.000
MB .079 .057 .077 2.387 |.007
a. Dependent Variable: PSMEs

Table 5 shows the coefficient of the individual ightes and their probability values.
Internet banking has regression coefficient of 8.84th a probability value of 0.000.
This implies that internet banking has a positivet Isignificant effect on the
performance of small and medium scale enterpri&&M has a regression coefficient
of 0.656 with a probability value of 0.000 implyitbat ATM has a positive and
significant effect on performance of small and medscale enterprises in South-East.
Furthermore, mobile banking has a regression adeffi of 0.079 with a probability
value of 0.007. This implies that mobile banking laapositive and significant effect on
performance of small and medium scale enterprises.

Test of Hypotheses

Here, the four hypotheses formulated in chapterwere tested using t-statistics and
significance value of the individual variables hetregression result. The essence of
this is to ascertain how significant are the effedt individual independent or
explanatory variables on the dependent variablde Tummary of the result is
presented in the table below.

Table 4.7 T-Statistics and Probability Value from the Regression Result
IModel T Sig.

(Constant)4.135 .000
1 B 4.848 .000
ATM 3.089 .000
MB 2.387 .007

Source: Authors Compilation from the RegressionuRes

Test of Hypothesis One
Ho:: Internet banking services has no significant @ffen performance of small and
medium scale enterprises South-East.
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Hi: Internet banking services has a significanteetffon performance of small and
medium scale enterprises South-East.

In testing this hypothesis, the t-statistics andbpbility value in table 4.7 is used.
Internet banking has a t-statistics of 4.848 argtabability value of 0.000 which is

statistically significant. Therefore, we reject tmall hypothesis and accept the
alternative hypotheses which state that internekibg services has a significant effect
on performance of small and medium scale enterpBseith-East.

Test of Hypothesis Two

Ho,: Automated teller machine services has no sigaifion performance of small and
medium scale enterprises South-East.

Hi: Automated teller machine services has a sigaift effect on performance of small
and medium scale enterprises South-East.

Automated teller machine (ATM) has a t-statisti€83®89 and a probability value of

0.000 which is statistically significant. Thereforge reject the null hypothesis and
accept the alternative hypotheses which statesathi@mated teller machine services
has a significant effect on performance of smatl aredium scale enterprises South-
East.

Test of Hypothesis Three

Hos: Mobile banking services has no significant effectthe performance of small and
medium scale enterprises South-East.

Hi: Mobile banking services has a significant effea the performance of small and
medium scale enterprises South-East.

Mobile banking services (MB) has a t-statistics20887 and a probability value of

0.007 which is statistically significant. Therefonge reject the null hypothesis and
accept the alternative hypotheses which states rtiadiile banking services has a
significant effect on the performance of small amebium scale enterprises South-East.

Discussion of Findings

This work evaluated the effect of cashless polioytlee performance of small
and medium scale enterprises South-East. The dsterated were analyzed and the
following were established. The study found thaterinet banking services had
significant effect on performance of small and raediscale enterprises South-East.
This is in line with the findings of Fenuga and @ (2010) whose study established
that there is significant relationship between ldneel of automation banking services
and improvement in delivery of services to theimauous customers in Nigeria. This
also tallies with the findings of Offei and Nuam@jambrah (2016) that internet
banking brings efficiency in the operations of Hak.

Finally, the study established that automated rtetk@chine services had a
significant positive effect on the performance ofal and medium scale enterprises
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South-East. This is in line with the findings ofein and Thomas (2016) that user
friendly ATMs, ease of access of ATMs and privatyAdMs affects the performance
of small and medium scale enterprises to a greéahex

This study also established that mobile bankingises had significant positive
effect on the performance of small and medium seaterprises South-East. It agrees
with the findings of Simon and Thomas (2016) tiet tonvenience of mobile banking
affects performance of small and medium scale pris&s to a great extent. This also
agrees with the findings of Rangsan and Titida 80that mobile banking has
significant impact on performance of small and raediscale enterprises. This also
agrees with the findings of Ogunlowore and Oladl@14) that there is a significant
relationship between electronic banking and cust@atsfaction.

Summary of Findings

This work evaluated the effect of cashless economyhe performance of small and
medium scale enterprises in South-East. The datergieed were analyzed and the
following were evident.

1. The study found that internet banking services hagggnificant effect on the
performance of small and medium scale enterprises.

2. The study also discovers that automated teller maclservices had a
significant effect on the performance of small ametlium scale enterprises.

3. The study further found that mobile banking sersibhad a significant effect on
the performance of small and medium scale entegris

Conclusion

This work evaluated the effect of cashless economyhe performance of small and
medium scale enterprises in South-East. The casklesnomy channels used in this
study such as internet banking, automated tellechma and mobile banking were
found to have significant effect on the performarafesmall and medium scale
enterprises. Cashless economy has become a ngrcessaival weapon and is
fundamentally changing the banking industry worldievi The study concludes that
cashless economy has significant effect on perfoomeof small and medium scale
enterprises. Based on the foregoing, the studylgdes that cashless economy services
had a significant effect on performance of smadl aredium scale enterprises.

Recommendations

Based on the findings of this study, the study meoends that:

1. Management of banking institutions should enhanppli@ation of mobile
banking to increase satisfaction of their customemd performance of small and
medium scale enterprises. Mobile service providersonjunction with banks should
develop more friendly and easy to use and efficégpiications for bank customers and
small and medium scale enterprises.
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2. Banks should invest in ATMs that are easy to usggrantees privacy,
affordable charges and once that allow customensaice deposits.
3. Banking institutions should work hand in hand witlajor small and medium

scale enterprises outlets and other organizatimssuse point of sale systems so as to
ensure the cards issued to customers and poirglefsgstems are useful, reliable and
can work with speed.
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