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Abstract  
The paper discusses the role of social networking in education. The paper x-
rays the activities of social networking which include interests, common views 
or goals and bringing audiences from around the globe, religious matters, 
common languages, nationality, sexual or racial interests. The paper stressed 
the relationship between social networking and education. The paper also 
highlighted the importance of social networking in education which include 
social media and integrating course content and students’ learning 
achievement. The paper pointed out some challenges of social networking in 
education which include erosion of authority of the educators. The paper 
recommended among others that if social media is to be meaningful in 
education, it should be controlled and the focus and thrust should reside with 
the educators. 
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Social networking is the process of finding friends and managing friendships 
through the internet (Young, 2010). Kuss and Griffith (2011) describes social 
networking sites as virtual communities where users can create public profiles; interact 
with real-life friends and meet other people based on shared interest. According to 
Arshin (2010), social networking sites are virtual places where people find themselves 
and share information. These social networking sites have an open membership. As soon 
as one opens an account and uploads his or her data on the profile page, the person is 
entitled to create a network of friends. 
 A social network is made of relationships and flows between people, group 
organisations, animals, computers, or other information and knowledge processing 
entities. Social network is a social structure made up of individuals or organisation 
called ‘nodes’ which are connected by one or more specific types of interdependency 
such as friendship, kinship, common interest, financial exchange, dislike, sexual 
relationships or relationships of beliefs, knowledge or prestige (Asemah and Edegoh, 
2012). 
 The internet world and its accompaning technology have grown in ways that the 
changes experienced in the past few years have taken a very interesting pattern socially. 
Most of the companies and investors are willing to pour in their resources while on the 
other hand, the media has reported a lot about the social networking sites and its growth 
(Allen, 2013). 
 The users and their respective contents have formed a great deal of attention and 
thus revolutionised the whole internet, and the social networking sites. This has led to 
overwhelming sharing of contents across the globe, at a faster pace not experienced 
before in the universe. Various discussions are going on globally, involving even the 
professionals on the importance and use of the social networking sites. The use is not 
only in business, but also in education. 
 According to Ishfag and Tehmina (2011), many countries gained open access to 
the Internet due to rapid advances in Information Communication Technology within 
last twenty years. They further assert that the world wide web originally created in 1990 
for US Military Forces, has become not only an effective instrument for the management 
of US Army, but later a convenient tool that was used by civilians for communication, 
entertainment, and learning purposes. One of the most popular and recognised platform 
used on the Internet is social networking sites (SNS) such as MySpace and Facebook. 
SNS can be defined as web-based services that allow individuals to construct a public or 
semi-public profile within a bounded system, articulate a list of other users with whom 
they share a connection and view and traverse their list of connections and those made 
by others within the system (Boyd and Ellyson, 2007). 
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 The quick rise in popularity of SNS began in the second half of the last decade 
partly because of their extensive image by school and university students (Kirschner 
amd Karpinski, 2010). For example, a significant number (approximately 73%) of 
Internet-using teenagers have joined SNS by the end of 2009, with almost half of them 
(38%) visiting SNS daily (Turkle 1995). Furthermore, Kirschner and Karpinski (2010) 
claim that students tend to participate in such web site activities while doing their 
homework so that it may have negative effect on their academic achievements by 
interrupting them from the learning process. Therefore, it is becoming difficult to ignore 
the fact that there might be a direct correlation between SNS usage and student academic 
performance shown at schools. 
 
Conceptual Clarification 
Concept of Social Networking 

“Social networking” is an inherently ambiguous term requiring some 
clarification. Human beings have been socially ‘networked’ in one manner or another 
for as long as we have been on the planet, and humans have historically availed 
themselves of many successive techniques and instruments for facilitating and 
maintaining such networks. These include structured social affiliations and institutions 
such as private and public clubs, lodges and churches as well as communications 
technologies such as postal and courier systems, telegraphs and telephones. When 
philosophers speak today, however, of “Social Networking”, they usually refer more 
narrowly to the ethical impact of an evolving and loosely defined group of information 
technologies, most based on or inspired by the ‘Web 2.0’ software standards that 
emerged in the first decade of the 21st century (Nielsen, 2010). Prior to the emergence 
of Web 2.0 standards, the computer had already served for decades as a medium for 
various forms of social networking, beginning in the 1970s with social uses of the U.S. 
Military’s ARPANET and evolving to facilitate standards of Internet newsgroups and 
electronic mailing lists, BBS (bulletin board systems), MUDs (multi-user dungeons) and 
chat rooms dedicated to an eclectic range of topics and social identifies (Turkle 1995 & 
Barnes 2001). These early computer social networks were systems that grew up 
organically, typically as ways of exploiting commercial, academic or other institutional 
software for more broadly social purposes. 
 Wellman (1997) defines social networking sites as the set of people or rather 
other social entities such as organizations connected by a set of socially meaningful 
relationships. For example, Facebook is currently the fastest growing commercial social 
networking site in the world, with more than 350 million subscribers/active user profiles 
worldwide in 2010. Twitter had claimed to have 175 million registered users in 2011 
and is still adding 15 million users per month, while LinkedIn claimed to have 100 
million active users globally by 2011 and 100 million users in Europe alone by 2010 
(Social Media Statics, 2011). It is said that Americans spend more than twice as much 
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time on social networks than any other online activity; 36% of time spent is on social 
networks, blogs, personal email and instant meaningful (Nielsen, 2010). 
 Social Networking sites are believed to be the most popular with prominent 
activities within the Web 2.0 platform. The social networking sites are considered to 
provide a platform for social relations whereby people share activities, ideas, events and 
interests. According to Boyd and Ellison (2007), the social networking sites are the web-
based services that allow individuals to construct a public or semi-public profile within a 
bounded system, articulate a list of other users with whom they share a connection, and 
view and traverse their list of connections and those made by others within the system. 
The nature and nomenclature of these connections may vary from site to site. 
 
Social Network Activities 

According to Ahmad (2011), social networking provides rich information about 
the person and his network, which can be utilised for various business purposes. Some 
of the main characteristics of social networking include: 
1) They act as a resource for advertisers to promote their brands through word-of-
mouth to targeted customers. 
2) They provide a base for a new teacher-student relationship with more interactive 
sessions online. 
3) They promote the use of embedded advertisements in online videos. 
4) They provide a platform for new artists to show their profile. 
 
Social Networking and Education 

Due to the fact that many students are using social networking sites, teachers on 
the other hand have started adjusting themselves in this pattern by using it as the tool for 
communication with their students. Teachers and lecturers involve themselves in 
creating chat rooms, online groups and forums for the sake of academic discussions, 
posts assignments, tests and quizzes as well as assisting with homework (US National 
School Board Association, 2007). 
 Ninety-six percent (96%) of the young people surveyed by the US National 
School Boards Association to explore into the online behaviours of US 9 to 17 years old 
reported to be using some form of social networking technology. The findings indicated 
that education-related topics are the most common, with 60% talking about education-
related topics and 50% discussing their schoolwork. What is clear is that young people 
regard social networking services as just another part of their social and often school-
related activities (National School Boards Association, 2007). New forms of 
relationships and communication have influenced the way people learn and this has been 
enhanced by the access to the web and greater innovation of the Web 2.0 technology and 
applications. The participants are creators of knowledge and seekers of engaging 
personal experiences (McLoughlin and Lee, 2008). 
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 Personalisation and socialisation have been sited to be the major potential in the 
Web 2.0 technologies and the driving factor in social networking attributed by the 
transparency and ability to create awareness (Boyd, 2007). With online social networks, 
people can share and pass knowledge and information to each other, expand their 
collective knowledge and relationships to the new heights. Education has expanded past 
local resources and brings information from vast library of knowledge (Horton, 2012). 
According to Science Daily (2008), the researchers at the University of Minnesota came 
with discovery out of social networking sites and went further in suggesting the 
necessity of the enrichment of emerging ideas about what it means to be a good digital 
citizen and leader through the use of the online social networks. 
 Despite the application of formal pedagogical practices used in the education 
sector and especially in universities, we cannot ignore the contributions of informal 
learning. Young people have now more choices over what, how, and with whom they 
learn in a wide range of settings: classrooms, after school programs, home-school, 
formal online learning programs, and web enabled spaces that dominate popular culture 
(Greenhow, 2011). Through social networking, students have transparency among each 
other and socialisation on the other hand, leading to collaboration on their works, 
productions and ideas. Things like notes, literatures, assignments and other related 
information are shared. Anyone among the friends or rather participants can have access 
and view, modify or develop a content found on other’s profile or personal pages. The 
collaborative web is rich in applications that can facilitate knowledge sharing, 
interaction, collaboration and communication, and the collaborative web therefore 
supports social networked learning in which learners use personal tools for self directed 
and problem-based learning (Munguatosha, Muyinda & Lubega, 2011). 
 Due to ubiquitous computing and demand-driven learning, the need for 
expansion of pedagogy in order to make learners be active participants and co-producers 
of content rather than be consumers also to be able to look at learning process as 
participatory and social, supportive of personal life goals and needs (McLoughlin & Lee, 
2008). Many people are enthusiastic and have been taking part in producing self-
developed contents and sharing them by means of online dissemination using blogs and 
even using distribution of digital files in the form of audio and video popularly known as 
pod-casting. Although there is a tremendous interest in associating social networking 
sites with educational prosperity yet the literature is limited. 
 There are a number of social networks for learning but here the researchers will 
look into few social networks broken down or grouped by types of software in use for 
information sharing and in turn learning and knowledge dissemination. 
 
Content Management Systems 

Content management systems do facilitate the production and dissemination of 
ideas, enable writings to be done in collaboration while at the same time allowing each 
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other members to modify and edit the content. That is the publishing and peer review is 
possible and the examples are such as wikis, blogs and web animation systems. 
 
Learning Management Systems 

The main application of such software in learning context is sharing and 
distribution of resources, and communication among members and furthermore 
facilitation of group works. Examples of such software are Moodle, A Tutor, 
Blackboard, ZARIS and ARIS (Academic Registration Information System). 
 
Relationship Management Systems 

Examples are Facebook, Bebo, MySpace and other related sites. They allow 
creation of spaces and identity for communication, connectivity and maintenance of 
social contacts. Pedagogically, they allow the creation of ideas and involvement of 
enhanced interaction among members in sharing and dissemination of educational 
knowledge. 
 
Syndication Systems 

The syndication systems are widely used for the pedagogical purposes of 
maintaining links with new content. It also allows filtering and customisation of content 
for display and on top of that, allowing multi-modal access to information. Examples are 
the List-Servers and RSS aggregators. 
 
Distributed Classification Systems 

These systems allow organisation and classification of content by use of tags. 
They do maintain the collection of resources that can be shared and re-used and 
categorising of resources. Examples are social bookmarking sites such as del.icio.us and 
Digg. 
 
Learning Support from Social Network 

A great content is very vital for learning in social networks however, the 
contributions from the participants enhance the knowledge base shared, and thus 
engagement is sought out of a curiosity based on the content to be shared. According to 
Greenhow (2011), students use their online social networks to fulfil social learning 
functions, to obtain validation and appreciation of creative work through feedback on 
their profile pages, to get peer/alumni support and to help with school-related tasks. In 
the learning point of view, we do not restrict on the use of personal pages for 
personalisation purposes but rather for sharing as the case of discussion forums. 
Maxman and Usluel (2010) have adopted a model to describe the educational use of 
Facebook. They linked the relationship among educational usage and purpose that in 
turn provide some adoptions. Educational usage identified its own variables such as 
collaboration, communication, material and resource sharing. They further conducted an 
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online survey that included a total of 606 respondents and the results showed that the use 
of Facebook has influenced the respondents’ positively. The influence has been 
contributed by means of relationship among educational usage with communication, 
collaboration, material and resource sharing. 
 
Potentials of Social Networking in Education 

Social networking applications have been gradually noted to have potentials and 
educational impact in the same way as the formal information communication 
technology applications used in formal settings. They form an important means of 
education dissemination and knowledge impact as part of e-learning applications. The 
social networked learning connects learners in the virtual space enabling them to interact 
and to collaborate as they execute learning activities, and through their participation, 
they actively engage in the learning process and experience flexible environments for 
communication, global information sharing, personalised learning and independent 
learning in respect to time and place (Munguatosha et al, 2011). Donmus (2010) insists 
in not ignoring the students’ complaints on lack of communication, personalised content 
and if following a strict curriculum associated with many learning systems, could 
provide an informal learning to students by adopting social networks to existing learning 
implementations. 
 
Transparency as Important Component of Social Networks 

Transparency is an important aspect in social networking supported by 
awareness of users and participants in learning. For example, the transparency 
associated with how the participants or students in particular setting who work towards a 
common goal of accomplishing an assignment, or project is vital as they will share each 
other’s resources in a way that honesty and appropriate information is shared. Thus, 
students are related to each other as potential resources and partners. Connection and 
subscription to one another’s profiles and accompanied personal tools is possible and 
allowed. Things like notes, resources, ideas and individual works are shared 
transparently. 
 
Importance of Social Networking on Learning 

Jeff (2011) states that social networking communities have come to stay. He 
observes that Facebook has over 500 million users, while Twitter has over 200 million. 
He further states that students are actively engaged in online communities, but what kind 
of effect are these sites having on the students? This according to Jeff includes the 
following:- 
 
1. Social and Collaborative Learning 
Most researchers have agreed that knowledge not only exists in individual minds but 
also in the discourse and interactions between individuals. Such interactions support 
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active participation, which is an essential element in students’ learning (Hrastinski, 
2009) learners need to develop skills to share knowledge and to learn with other both in 
face-to-face situation and through technology, including social media. Ahmad (2011) 
found that students build learning communities by working collaboratively to construct 
knowledge. Social media serves as a tool to facilitate the development of these learning 
communities by encouraging collaboration and communication. Ahmad also posits that 
these interactions reinforce the achievement of desirable learning outcomes. 
 Social media supports collaborative learning, which in turn helps to strengthen 
the creative learning process. Collaborative learning is characterised by student 
interaction and connections with course content. Social media provides an opportunity 
for students to expand their learning environment since only a portion of students’ 
learning occurs within the confines of a classroom (McLoughlin, 2008). It is the 
responsibility of educators to find ways to incorporate current social media into their 
classrooms. Educators can use social media to develop creativity in their students by 
encouraging them to explore the content material in new ways. For example, social 
media provides students with options for creating authentic, creative products through 
tools such as blogs, YouTube, and podcast. Students can also use social media research 
content material in order to develop new knowledge. By allowing the needs of creative 
learners to be met through a cooperative learning environment, students are better able 
to balance their individualism with the need for contact with others, allowing new ideas 
to flourish (Boyd, 2007). 
 Technology, when used independently, does not necessarily contribute to 
learning. Greenhow (2012) found that students who take notes by hand achieve higher 
test scores when compared to students who use laptops to take notes. Greenhow 
however notes that, prior computer knowledge plays a factor in students’ perceived 
learning through online methods of instruction. The Internet can provide a rich 
environment for hosting the educational and learning activities for students. Donmus 
(2010) found that students who primarily take online courses also spend more time using 
online tools and social media as supplementary learning tools when compared to 
students who primarily take face-to-face courses. By supplementing student course work 
with outside materials as well as creating and sharing knowledge among peers. Social 
media creates an environment where increased critical thinking and collaboration are 
possible (Brandy, Holcomb and Smith. 2010). This means, the active engagement and 
establishment of virtual relationships through social media offers opportunities for 
increased learning by encouraging students to build on established connections with 
other sources beyond the classroom. 
 
2. Social Media and Integrating Course Content 
Although collaborating with classmates through social media builds a system of 
relationships between students, it also provides instant pathways for disseminating and 
enhancing course-related knowledge outside the confines of the traditional classroom 
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(Brandy et al, 2010).  In using social media for academic purposes, namely group 
discussions, multiple students can discuss a class in general and interact with the same 
content at the same time (Wellman, 1997). The ability to communicate with each other 
in one location allows students to build on conversations, whether related to course 
content or not. This increases the likelihood of having greater learning because students 
are adding to the dialogue beyond that of the prescribed topic, including discussions that 
were originally posted by a moderator or professor, Wellman assured. Furthermore, 
sharing and co-creating information through social media merely requires a student to 
understand its appropriateness for a given topic. By providing students with a common 
experience within a virtual community, they are able to dig deeper for content and make 
connections across multiple sources (Wellman, 1997). This ability produces a network 
of opportunities to increase students’ learning beyond the traditional classroom setting. 
 
3. Social Media and Students’ Learning Achievement 
The use of social media in academic coursework can increase the learning achieved by 
an individual student. Students who participate in coursework that utilise social media 
demonstrate an increase in overall GPA when compared with students who do not 
participate in social media (Patron, 2002). Social media usage within the academic 
setting not only increases students’ GPA, but also facilitates peer feedback on 
assignments and thoughtful student reflections on course content because of the ability 
for students to openly communicate with each other and develop strong relationship 
among peers, Patron affirms. Furthermore, using social media fosters long-term 
retention of information and develops a deeper understanding of content that is 
discussed in a class (Moran, Soahan & Tinti-Kane, 2011). This research indicates that 
students who use social media are better able to connect course content with out-of-class 
peer interactions, ultimately supporting their learning within the classroom. 
 
Challenges of Social Networking 
1. Though social media can increase students’ learning through students’ 
interactions, challenges arise when social media are incorporated into an academic 
course. The assumption that students are familiar with and agreeable to using certain 
types of social media can cause educators to inadvertently fail to provide the resources 
or encouragement necessary to support student usage and learning (Wellman, 1997). 
2. When social media is used for an educational purpose, students may incorporate 
the technology into their lives in a way that may differ from the intentions of the course 
instructor. For example, off-topic or non-academic discussions occur on social media 
because of its primary design as a social networking tool. Further, as a student’s age 
increases, the frequency of off-topic discussions also increases (Patton, 2002). This 
indicates that while social media may encourage broader discussions of course content, 
older students may spend more time than younger students engaging in unrelated 
discussions. Social media can also negatively impact students’ GPA as well as the 
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amount of time students spend preparing for class. One explanation for this impact is 
that social media provides too much stimulation and therefore can distract students from 
completing their coursework. Another reason for this may be that students who spend 
more time on social media may have difficulty balancing their online activities and their 
academic preparation. 
3. Social media can also be a challenging instructional strategy to incorporate 
because it attempts to balance the authority of the educator with the active participation 
of the students. Collaboration through social media supports more of a constructivist 
approach to learning, where students and educators can work together to co-create 
understanding of a particular topic, rather than an approach that emphasises individual 
contributions. As a result, students and educators become equal participants in the 
knowledge sharing process. Though this seems beneficial for creating and disseminating 
knowledge. 
4. Social media can also become a privacy concern (i.e. cyber plagiarism) as well 
as an outlet for abuse and cyber-bullying. This suggests that establishing standards for 
social media use should include behaviour and attitude guideline similar to those 
enforced in the classroom. 
5. Educators do not know how to efficiently incorporate social media into 
classroom situation. These educators are unfamiliar with the time constraints involved in 
creating lessons that utilise social media while at the same time creating lessons that do 
not use social media. 
 
The Way Forward 

When using social media, educators must be able to play an active role in the 
collaborative process. Educators must not only promote creativity and assess student 
activities, but also inform and clarify misunderstandings that occur involving the content 
area and subsequent knowledge creation in order to maintain the integrity of the learning 
environment. In order to support these roles, educators must be provided with 
professional development that demonstrates how to incorporate social media into their 
classrooms in order for it to be used to effectively promote students’ learning. 

Educators are more likely to incorporate social media activities into their 
classroom that they have created because they are able to creatively control the content 
that is included; for example, content that may be assessed on state mandated tests. 

The use of social media must be purposeful and as a result should be applied in 
situations that are the most appropriate for learning and student understanding to occur. 
For example, social media is best used as an introductory tool for review and 
collaboration, not merely as a method of advertising class reminders. Therefore, 
educators who are considering incorporating social media into their academic courses 
should ensure that the specific type of social media used matches the learning outcomes 
for the students. 
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Summary and Conclusion 
Using social media for educational purposes can be beneficial for students’ 

learning in multiple ways. First, social media enhances peer interaction, which can 
bridge diversity in their classroom and establish open lines of communication between 
students and teachers. Social media also facilitates discussion and knowledge transfer 
between students, creating a deeper sense of understanding of the course material and 
can create products that represent their own voices. Finally, social media can aid in the 
achievement of both general and content specific students learning outcomes. Therefore, 
overall students learning can increase when educators incorporate social media into 
academic course content. 
 Despite the popularity of social media among students for personal use, there is 
an ongoing debate concerning the role of social networking. Advocates point to 
enhanced students’ engagement, enriched learning experiences and increased 
communications as reasons to incorporate social technologies in education, especially 
the learning environment (Lederer, 2002; Turkle, 2004), while critics cite cyber-
bullying, faculty and student workloads, and technology, infrastructure issue as reasons 
to ensure the concept of social networking in education (Luderer, 2012; Waycott, 
Bennett, Kennedy, Dalgamo & Gray, 2010). 
 
Recommendations 
The following recommendations are made: 

1. If social media is to be meaningful in education, it should be controlled and the 
focus and thrust should reside with the educators. 

2. Social media sites should be created that meet the requirement of current 
curriculum and curriculum materials. 

3. Students and educators should not use social networking as a substitute for 
conventional teaching and learning as its overdependence may create serious 
achievement gaps in the learners. This is due to time wastage on the net. 
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